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Social Media

= Facebook since February 2005

= Twitter since August 2008
(@Peter]JKuo)

= YouTube since January 2010
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_ hy IS Social Media important
for any company?

= Statistic

= Facebook
= 7 years old
= 500 million users
= 25 minutes a day

= Twitter
= 5 years old

= 20 - 200 million users (active users difficult to
determine)

= 33% log in daily
ouTube

6 years old

490 million users
25 minutes a day



‘Brand Loyalty and Trust

= Arts Patrons Survey

= 69% find it important when an arts organization seems to
know them personally

50% of those are more likely to attend a show if they do
- feel this an arts organization knows them personally

Holly Kniss If not for your fun and informative FB posts I wouldn't
be going to SCR nearly as often! Enticing snippets -- they inched me
forward to buying a ticket for "Circle Mirror Transformation” which
my pals and I loved. The Youtube actor interviews for "CMT" were
the final push. And...I'm beginning to get lured into going to "A
Midsummer Night's Dream.” THANK YOU! What about a more
cerebral quote now and then from the playwright, director, actors or
set designers... to take us even deeper into the production? Or
comments about the historical setting...etc.

February 2 at 4:11pm - Like




Why IS Social Media important
for any company?

= Conceptually
= User Selected Subscriptions

= Audiences are choosing their own “subscriptions.”
= Instant Communication

= Listening to what people are saying about your
organization is easier.

= Hearing people and their needs & responding.
Ease of Updating

= Updates, Tweets, Posts, etc. instead of full webpage
creation.

Audience Familiar Interface
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TravelCostaMesa South Coast Reperiory - Press Release - Ben

-~ !
@ and the Magic Paintbrush http://ow_ly/1M7Nr (via
. @SouthCoasiRep)q

z

3

=) cre8ivemiq @SouthCoastRep Yes | did enjoy the show. It's
'. interesting too to watch the film adaptation: http://bit.ly/H1sVE

cre8ivemlq @SouthCoastRep Sgrry sometimes there's a delay

& with links when BWW posts them automatically. But it does work I nte ra Ct Wlth
now http://bit.ly/a3Stwo
Tesdey. oy 16,201 115427 AM v e n ep o Sohcons - you want to

goORANGEcoast RT @SouthCoastRep:-4he @OCReggie says , t Ik t '
that SCR's "Crimes of the Heart" finds the shows subtle genius. | a O yO U .
feel smart. hitp://bit ly/bI5fHu #oc ’

lilyrnp @SouthCoastRep i&ed Crimes Of The Heart!!! The acting
was superb!! The set beautiful! A definite must see!

A
GraceNotesStage Congrats @SouthCoastRep! RT
@culturemonster Theater review: 'Crimes of the Heart' at South
Coast Repertory hitp://lat. ms/9n4oNV

A
goORANGEcoast RT @SouthCoastRep: $25 Tix for "Crimes of the
Heart" on 5/16, 5/18 & 5/21 nights only! Use promocode 4484 to
order tickets. #costamesa #oc

A
; IsabelleTweets @southcoastrep Got to see "Crimes Of The
.. i Heart" yesterday afternoon! Wow! The cast has soooo much
4 enerqy. | loved the performance!
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Type & Click

What's happening?

New!' Add a location to your tweets. Turn it on - No thanks Tw
Latest: Oh no! My link 4 the contest was missing a “2" | need a "2
someone send me a “2™ Oh here it is Thanks, Enter now: hitp.//bit.ly

®
('_D

[@] photos

Upload a Photo Take a Photo
from your drive with a webcam

Create an Album
with many photos

8~




Where to start in
Social Media

= Quick Set-ups
= Yelp
= FourSquare
= Wikipedia
= Regular Maintenance =)
= Facebook | YZ%E&%E%&%

= Twitter _
= Advance PR Social Media % ) (\['{ Tube

= YouTube
= Blogging

& Blogger



Where to start in
Social Media

= Time Management
. = 10% of your marketing & PR departments time.
= Social Media Goal Setting

= Friends & Follower, Interactions, Google Goal
- Conversions, Increased Communication

= Social Media Tools

= Tweet Deck
= HootSuite



Track Your Stats

Facebook Insights TwitterCounter.com

All Fans of South Coast Repertory SouthCoastRep twitter statistics

. ry. | http://wwwiscriorg
All Fans Over Time Learn more % Bio: South Coast Repertory is a Tony Award-winning professional theatre. Tweeting for SCR is Peter J. Kuo,
- Communications Associate.
Clu h: | Total Fans / Ut Fans | ¥ o
EA Total Fans te . Followers Fol Tweets Mixed C arapk
1400 - 1400
— Graph size: (Weaidy
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2010
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SouthCoastRep

YouTube Insights TweetStats.com

Views How many views are my videos getting? PweetStats Home  Trends  Twitter Stats

In ur Tweets, Graphin® Your Stats!

| Daily views j I Show unique users
Tweets per Day

= Graph your Twitter Stats including
Tweets per hour
Tweets per month
Tweet timeline
Reply statistics

In use by over 100,000 Twitter-folk!

Mon Tue Wed Thu Fri Sat Sun

Graph My Tweets!

2010
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‘Give your Social Media voice
a personality

Brand your Social Media w/ a Promise
Declare who’s behind Twitter & Facebook

Based off your organization add humor,
compassion and/or intellect.

= LISTEN and respond to everything. (almost)

s Social Networking is not just to reach out to
atrons but to network with other related
organizations.



FBML

lelcome to

geasouth Coast Repertory

grange County's Tony Award-winning Theatre

Do you “Like” exciting new plays, modern masterpieces

and extraordinary classics?
Then us for...

- Production Photos and Videos - Conversations with Theatre

- Behind the Scenes Updates Professionals and Fans
- Interviews with Artists - Ticket Giveaways and Discounts



YouTube Non-profit Program

You Search Browse | Movies = Upload keeporjot [¥]  Sign Out

@@ South Coast Repertory

Orange County’s Tony Award-winning Theatre

HOME TICKETS PLAYS .

South Coast Repertory & 2 -
ScouthCoastRepertory’s Channel l‘g'l Subscribed (¥ Uploads m

Search

231 views - 3 weeks ago

138 views - 3 weeks ago

509 views - 3 weeks ago

824 views - 1 month ago

Info Favorite Share Playlists Flag

276 views - 1 month ago



Content Guide

= Types of Post
= Sales/News
= Humor

’ Questions
Relatable
Opinions



around your mission

South Coast Repertory I just started watching "Slings & Arrows" on
DVD. About a Canadian theatre company, anyone watched it? What did
you think?

| June 8 at 10:51am via TweetDeck * Comment * Like * Promate

51 1Y

&) Isabelle Palmer likes this.

“ Rob Smith one of my favorite shows. ever.

June 8 at 10:52am * Like - Delete * Flag
South Coast Repertory I just saw "The Clean House" at the Odyssey

I8 Vincent Olivieri Great series! Anyone wha's done sun Theatre yesterday in Los Angeles .Really enjoyed it and Sarah Ruhl's
R love with it! writing is winning! I'm looking forward to her production of "In the Next
june 8 at 11:04am - Like * Delete * Flag Room or The Vibrator Play" in our next season!

N ’ Odyssey Theatre IIT
South Coast Repertory I'm really enjoying it so far! ,'.,._(fl 2o i AN A
* ) ; qed! Www.odysseytheatre.co
1 of Season 1. I have Disc 2 in my home mailbox today BBRIE}  Sarah Ruhl's highly theatrical and wildly funny play is a whimsical and poign

June 8 at 12:18pm * Like - Delete at the class, comedy and the true nature of love

Isabelle Palmer I *LOVE™ it!! 1t's one of my favorite ¢
Unfortunately, there are only two seasons so far.

-‘.-

.
8-

June 8 at 5:12pm * Like * Delete * Flag tﬁ_] June 7 at 12:44pm - Comment - Like * Share * Promote
' Erica Dellwo Love love love that show. Glad you're spi ( Nathan Singh I didn't see the Odyssey's production of THE CLEAN HOUSE,
about it. - but Idid see the SCR production years agao and Loved it! Kate Whorisky's

direction was brilliant!
June 7 at 1:09pm * Like * Delete * Flag

June 8 at 9:57pm * Like - Delete - Flag

Glenda Reaux LOVED SCR's "The Clean House"! =)
June 7 at 6:05pm - Like * Delete * Flag

South Coast Repertory Thanks Nathan & Glenda! I think "In the Next
Room" will also be a big hit!

June 8 at 11:31am * Like - Delete



" Tricks of the Trade

= Link & Taa evervthinal
South Coast Repertory E f
"It is a truth universally acknowledged that a single man in possession of a good I n O

= Fac N
8tee
2,006 Impressions

fortune must be in want of a wife” — Mr. Darcy, Pride and Prejudice
ions * 0.20% Feedback

am - Like * Comment
&5 4 people like this.

Write a comment...

YouTube: Annotations connect videos.

\

n igter: .@replies expands readership
= Wildfire - Contests

N YRR TP s o~ ]




Mystage At Scr Okay quick MyStage Poll! Which is better, "Glee" or "High School
Musical"? "Like" your favorite!
3:32pm  Comment * Like

July 1 a

—

Mystage At Scr "Glee"
July 1 at 3:32pm - Like - &4 7 people

Mystage At Scr "High School Musical"
July 1 at 3:32pm - Like * &3 1 person

Mary Lansing I d not like Glee at all! So, I guess HSM, but that aint saying
much, lol.

July 1 at 3:43pm - Like

Courtney Robertson Glee for sure.
July 1 at 3:56pm * Like

Brianna Beach If we're discussing musicals with teenage charactersl, then
Ivote West Side Story! ;P

July 1 at 4:54pm - Like

Elizabeth Dinh psh Glee blows high school musical way out of the water.
Actually High school musical was never even in the water in the first place
July 1 at 11:13pm - Like

Mystage At Scr Wow...HSM just got SPANKED! Clearly a 8-1 in favorite of
GLEE (+ one vote for West Side Story!)

July 2 at 2:43pm - Like

A IS8



bntact info & Thanks

Peter J. Kuo

Twitter: @PeterJKuo

E-mail: peter.j.kuo@gmail.com
Hashtag: #theNAATF #AATCSoMe

Thanks: South Coast Repertory, Devon V. Smith



